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THE FOLLOWING CASE STUDY WILL:
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*Please note that digital marketing results will vary.

**But evidence-based digital marketing is measurable - unlike
any other form of marketing. You'll know within 180 days if
what we're doing makes a difference to your bottom line.



NEW PATIENTS b
IN FIRST 90 DAYS




RECORDED PHONE
CALLS THROUGH
TRACKING NUMBER




NEW PATIENTS FROM
FORMS ON THE WEBSITE

Request an appointment by filling in a few details. Then click
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always pick up the phone during business hours!
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REQUEST YOUR PREFERRED DATE

Preferred Date

Preferred Time Of Day
@ 8am - 12pm
@ 12pm - 5pm
@ After 5pm
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DR. ZAIN SAIGAR

COLLINGWOOD DENTAL CENTRE

- Google My Business Review . .



COLLINGWOOD
DENTAL CENTRE

YOK A COMPLIMENTARY
DENTAL CONSULTATION

INCREASE IN WEBSITE e
CONVERSION RATE [ e——

details. Then click ‘Schedule My Free Consult’.

AVHY IS A CONSULTATION VALUABLE?

Meet our friendly staff and team of dentists

Get answers o your questions

Get information you need

Get comfortable in our office

t's free and only takes 20 minutes!
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Eounce Rate

Avg. Session Duration

14.63%

Page Views

Users

Sessions

9.26%

6.30%

24.90%

32.78%

12.24%

INCREASE IN TRAFFIC
TO WEBSITE

MORE TIME SPENT
ON WEBSITE

DECREASE IN WEBSITE
BOUNCE RATE
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Family Dentist Collingwoad
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FREE CONSULTATIONS BOOK AN APPOINTMENT
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- Ask questions. Listen & learn about YOUR business. Find out what
success looks like for you. Define KPIs.

- Create a customized plan. Get approval from you and your team for
delivery. Optimize your chance of success.

- Get moving. Create incremental improvements
through ongoing monthly marketing campaigns. Measure - Report - Adjust - Repeat.



What problems were we called in to solve?

Was this normal?

LINGWOOD . :
AT CENTRI Could this be easier?

How much should they be doing?




02 Planning

- Provided information useful for decision-making
about marketing efforts

. Introduced the concept of higher levels of
accountability in evidence-based marketing

. Created a well-researched plan and tactical
guidelines for generating new patient leads




What strategy & tactics did we suggest?




Why is this valuable to our client?

$715,000 90 days



canopymedia

ONLINE MARKETING AND COMMUNICATIONS ¥

€ WSI Certified Digital Marketing Agency

(WE KNOW YOUR TIME |

613-965"8
CANOPYMEDIA.CA



